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We have worked with non-profits across more than 80 markets and in all stages of 
fundraising programme development and undertaken 742 successful searches, for more than 

260 organizations, across 129 locations worldwide!
Our clients include: 

Recruitment●

FACE TO FACE
DIGITAL
DRTV
LEGACY/BEQUEST
PEER TO PEER/COMMUNITY

→MIDDLE DONORS
↓DIRECT MAIL

PRE COVID - INDIVIDUAL GIVING GROWING IN MOST MARKETS
Main channels

FOUNDATIONS
MAJOR DONORS/HNWI
DONOR ADVISED FUNDS

↓ CORPORATIONS 
DONATIONS 

PRE COVID - LEADERSHIP GIVING …AND THEN CAME COVID-19
Everything has changed…or has it?
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EVERY CHALLENGE PRESENTS 
NEW OPPORTUNITIES FOR INNOVATION

COVID-19 AND THE ART OF "PIVOTING"

COVID-19 TRENDS
Challenging for many = an opportunity for others:

• Pivot/switch investment from face to face to 
digital, telephone, DRTV

• Spotlight on the unrestricted and operational 
reserves policies for non-profits

• Flexibility to invest in growth.

• Opportunity to scale via mergers and acquisitions

COVID-19 TRENDS
Many major international non-profit organisations (INPOs) grew 
income over 20% in 2020 -2021 as a consequence of COVID-19

They have ramped up fundraising, especially in:

 Digital/social media; 

 DRTV, donor loyalty and conversion of one-off to monthly 
gifts

 Upgrading monthly donors 

 Investing heavily in legacy marketing…at last

 Flipping in-person fundraising events to virtual/online



Challenges and Opportunities:
Trends and Innovations Impacting Fundraising Worldwide

Daryl Upsall FCIOF       04/04/2023

© Daryl Upsall International AFP ICON 20233

KEY FINDINGS FOR THE FUTURE: 
Pivoting through COVID-19 and future crisis

• Do not hide from the problem

• Act fast and decisively – starting with the 
Board

• Stick to your mission

• Business continuity – systems ready in the 
cloud

• Flexible fundraising
• Trial and Test

KEY FINDINGS FOR THE FUTURE: 
Regular, committed, sustainer giving more important than ever in a crisis…ramp it up now!

• Donors First - recognise and listen to your 
donors, give supporter choice

• Focus on your committed donors…build 
loyalty more than ever

• Supporter Choice

• Communicate your IMPACT!

• Digital - Ramp up all forms of social/digital

GLOBAL GIVING TRENDS

Provides insight into the scope and 
nature of giving around the world by 
examining three aspects of giving 
behaviour. The questions at the heart 
of the report are: 
• Have you done any of the following in 

the past month? 
• Helped a stranger, or someone you 

didn’t know who needed help? 
• Donated money to a charity? 
• Volunteered your time to an 

organisation

CAF WORLD GIVING INDEX 2022

• More than three billion people (63%) 
helped someone they didn’t know in 
2021

• More people than ever donated money 
in 2021 

• Participation and giving in high income 
countries have bounced back to historic 
levels

• Indonesia is the most generous country 
in the world for the fifth year in a row

CAF WORLD GIVING INDEX 2022 – KEY FINDINGS
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CAF OVERALL TOP 10 COUNTRIES 2022 CAF WORLD GIVING INDEX 2022 – INCREASE IN ALL ACTIVITIES

CAF WORLD GIVING INDEX 2022 – TOP 10 IN VOLUNTEERING AND 
DONATING MONEY

USA PHILANTHROPY & FUNDRAISING TRENDS

GIVING USA 2022 REPORT GIVING USA 2022 REPORT – WHO GAVE & WHERE TO
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GIVING USA 2022 REPORT – WHO GAVE & WHAT TO

USA PEER TO PEER FUNDRAISING TRENDS

REVENUE GREW 3.5% AMONG TOP THIRTY USA PEER-TO-PEER 
FUNDRAISING PROGRAMS IN 2021
First time study shows collective increase among top campaigns since 2008

REVENUE GREW 3.5% AMONG TOP THIRTY USA PEER-TO-PEER 
FUNDRAISING PROGRAMS IN 2021
First time study shows collective increase among top campaigns since 2008

• The $922 million dollar revenue figure 
reflected growth from the previous year’s 
efforts for the first time since 2008 (when it hit 
a high of $1.76 billion.)  

• That was a particularly welcome contrast to 
2020 when the pandemic wreaked such havoc 
on the field that it resulted in a collective 
33.5% revenue drop compared to pre-COVID-
19 levels.

THE TOP TEN US PROGRAMS BY GROSS REVENUE IN 2021 WERE
1. Heart Walk, American Heart Association: down 4.2%

2. Walk to End Alzheimer’s, Alzheimer’s Association: up 29.7%

3. Light The Night Walk, The Leukemia & Lymphoma Society: up 16.7%

4. Pan-Mass Challenge, Pan-Mass Challenge:, up 38%

5. Relay for Life, American Cancer Society: down 10%

6. Kids Heart Challenge, American Heart Association: down 24%

7. Bike MS, National MS Society: up 24%

8. Making Strides Against Breast Cancer, American Cancer Society up 36.2%

9. JDRF One Walk, JDRF, down 44.5%

10.Dance Marathon, Children’s Miracle Network Hospitals, down 19.5%

Source: Peer-to-Peer Professional Forum www.peertopeerforum.com

2021 USA PEER-TO-PEER FUNDRAISING TOP 10 BY INCOME 
Source: Peer-to-Peer Professional Forum www.peertopeerforum.com

Absolute Change2020 Gross2021 GrossFoundedEvent NameOrganization Name

($4,266,478)$101,883,066 $97,616,588 1993Heart WalkAmerican Heart Association

$20,018,906 $67,464,118 $87,483,024 1989Walk to End AlzheimersAlzheimer's Association

$10,000,000 $60,000,000 $70,000,000 1999Light the Night
The Leukemia & Lymphoma 
Society

$18,000,000 $50,000,000 $68,000,000 1980Pan-Mass ChallengePan-Mass Challenge

($6,700,000)$66,700,000 $60,000,000 1985Relay for LifeAmerican Cancer Society

($15,759,412)$65,603,423 $49,844,011 1979Kids Heart ChallengeAmerican Heart Association

$8,545,426 $35,673,035 $44,218,461 1988Bike MSNational MS Society

$9,400,000 $26,000,000 $35,400,000 1993
Making Strides Against 
Breast Cancer

American Cancer Society

Source: Peer-to-Peer Professional Forum www.peertopeerforum.com 
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USA DIGITAL-FIRST PEER-TO-PEER FUNDRAISING” STUDY 
REVEALS EXPLOSIVE GROWTH

• “Digital-First Peer-to-Peer Fundraising Study” focused on programs whose efforts 
were not grounded in traditional, physical peer-to-peer fundraising efforts such as 
walks and rides.

• “Digital-first” efforts leverage tools such as social media and livestream video to 
inspire donations from people connected with program participants.

Source: Peer-to-Peer Professional Forum www.peertopeerforum.com 

DIGITAL-FIRST PEER-TO-PEER FUNDRAISING” STUDY REVEALS 
EXPLOSIVE GROWTH

• Over $154 million was generated for charity in 2021 by “digital-centric” 
peer-to-peer fundraising, 

• A 30% increase in income over 2020, according to data from 44 
nonprofits 

• Participation in these programs grew 132% from 2020 to 2021 (note: 
some programs launched in 2021 and not all participants raised money.) 

• The number of donors to digital-first efforts grew 29% (among the 86% 
of organizations who provided this data.)

USA 2022 DIGITAL-FIRST PEER-TO-PEER FUNDRAISING” STUDY 
REVEALS EXPLOSIVE GROWTH

• Over $154 million was generated for charity in 2021 by “digital-centric” peer-to-peer fundraising, 

DIGITAL-FIRST PEER-TO-PEER FUNDRAISING” STUDY REVEALS 
EXPLOSIVE GROWTH

• Over $154 million was generated for charity in 2021 by “digital-centric” peer-to-peer fundraising, 

RESOURCES - P2P FUNDRAISING GUIDES & RESEARCH 

Source: Peer-to-Peer 
Professional Forum 
www.peertopeerforum.co
m 
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FUNDRAISING INNOVATION & TRENDS 

THE FUTURE IS NOW

ISLAMIC PHILANTHROPY AND FINANCE ISLAMIC PHILANTHROPY AND FINANCE
UNHCR Refugee Zakat Fund – Raised $43 million in 2020

RISE OF THE MEGA DONOR
MacKenzie Scott´s Philanthropy is bigger and faster than all before her…$14 Billion so far to over 16,000 nonprofits 

https://yieldgiving.com/ 

WHO IS FUNDING YOUR FUNDRAISING ?
You need BIG FUNDS to invest in fundraising growth…
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PEER TO PEER FUNDRAISING – DIRECT ACTION BY THE PUBLIC DONATING TO PEER TO PEER FUNDRAISING

FACEBOOK FUNDRAISING FACEBOOK PERSONAL FUNDRAISERS
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FACEBOOK FUNDRAISING INCOME GREW BY OVER 50% IN 2021 

• Facebook Fundraising income grew overall by over 50% in 2021, with some 

• organizations increasing their Facebook income more than 3 or 4 times 

• year-on-year.

• Facebook Challenges were a key driver of increased income, with an average ROI 

• of 4.2. For GivePanel’s top 40 Facebook Challenges, the average raised was over 

• £650,000 per Challenge in 2021. 38% of charities surveyed have still not run a 

• Facebook Challenge.

• Overall, Birthday Fundraising is slowly decreasing even though some 

• organizations still experience spikes during Challenges, awareness months and 

• media events.

• Charities who invested in connecting with their Facebook Fundraisers by posting 

• a message on their page were able to reduce ‘zero raised’ fundraisers by 100%.

• In-Memory Fundraisers on Facebook raise 6 times more than non-In-Memory 

• Fundraisers.

• 1 in 4 organizations now have at least one full-time staff member dedicated to 

• Facebook Fundraising.

INSTAGRAM FUNDRAISING

WHATSAPP FUNDRAISING
WhatsApp for Fundraising and Crowdfunding

WhatsApp used for:
• Supporter community building
• Channel for crowdfunding campaigns
• Major donor WhatsApp Affinity Groups
• Middle donor campaigns
• Channel for crowdfunding campaigns
• Digital storytelling

WHATSAPP FUNDRAISING

Spain is one of the world’s 
biggest WhatsApp users.

So where is the fundraising?

USA and Canada still slow to 
take up WhatsApp, but are 

you ready for it?

WHATSAPP FUNDRAISING FUNDRAISING ON TIKTOK
Reaching out to Gen Z - If you are looking to target the younger generation TikTok is for you
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FUNDRAISING WITH TIKTOK
Reaching out to Gen Z - If you are looking to target the younger generation TikTok is for you

TikTok launches donation feature and $10m match funding for 
charities

• British Red Cross use TikTok donation stickers to engage young supporters 
during COVID-19 and grown its TikTok profile to more than 416,000 
followers

LIVE STREAM – THIS IS WHERE THE EYES ARE LOOKING

56

WHO IS FUNDRAISING VIA TV STREAMING CHANNELS? AIRBNB – FUNDRAISING FOR UKRAINE

AIRBNB – FUNDRAISING FOR UKRAINE DIGITAL WALLETS  TAP OFFER MORE WAYS TO DONATE
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GAMERS AND FUNDRAISING. ARE YOU IN THE GAME?
Global games market income in  2022 = $184 billion

GAMERS AND FUNDRAISING. ARE YOU IN THE GAME?
• Percentage of gamers aged 55-64 grew by 32% in two years
• How many are potential donors?

AmazonSmile

“AmazonSmile represents a very small portion of the total charitable contributions made through our other 
programmes, which we estimate at more than £100 million in 2021.”

ARE YOU READY FOR CRYPTO DONATIONS?

ARE YOU READY FOR CRYPTO DONATIONS? ARE YOU READY FOR CRYPTO DONATIONS? SOME ARE ALREADY!
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NON FUNGIBLE TOKENS…READY FOR THIS YET?

 Diversify your nonprofit’s revenue streams by accepting donations in Bitcoin, 
Ethereum, and other cryptocurrencies

 Engage with a young, affluent donor base of crypto enthusiasts who tend to give 
more generously than cash donors

 Champion your cause using an innovative, cutting-edge technology that is becoming 
increasingly popular worldwide

 Collaborate with creators and major brands to elevate your organization’s visibility 
and reach

NON FUNGIBLE TOKENS – CHILDREN OF HEROES, UKRAINE

INNOVATION IS NOT FREE....INVEST IN IT 

“All fundraising atrophies over time. The key is to invest not just in innovation but in 
inspiration. 
You can copy the innovators, but if you do it without genuine inspiration you’ll fail.”

Ken Burnett FCIOF, 
Fundraising guru

Digital Wallets
Crypto
Non Fungible Tokens (NFT)
Peer Driven Giving
More Media Apps for Donations 
Live Stream Events
Embedded Video Content
Gaming

FUNDRAISING TECH TRENDS



Challenges and Opportunities:
 Trends and Innovations Impacting Fundraising Worldwide

Daryl Upsall FCIOF       04/04/2023

© Daryl Upsall International AFP ICON 202313

FUNDRAISING TECH TRENDS

Social Media Tools and Integration
Next Generation Virtual Reality
Behavioural Science Targeting 
Artificial Intelligence
Marketing Automation
Acquisition Intelligence
Voice Intelligence Technology
Chatbots
Data/Behaviour Driven Donor Retention

ARE THESE OUR BIGGEST FUTURE CHALLENGES?
And what can we to do about them?

ARE THESE OUR BIGGEST FUTURE CHALLENGES?
And what can we do about them?

ARE THESE OUR BIGGEST FUTURE CHALLENGES?
And what can we do about them?

ARE THESE OUR BIGGEST FUTURE CHALLENGES?
And what can we do about them?
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Muchas gracias!Ďakujem


